In recent years, the emergence of new technologies, such as "internetwork", "the Internet of things", "cloud computing", has overthrown the business model of traditional cultural industries. It promotes the utilization of Internet connectivity and open logic, and contributes to implementing the strategy of platform business model of cultural industries. Under the background of the "Internet+", this paper analyzes the process of value creation of platform business model of cultural industries from four aspects, including value proposition, value creation, value delivery as well as value realization. Michael Porter's Five Forces Model is applied to explore the innovation motivation of the platform business model of culture industries.
Introduction
Up to now, Internet technology has been widely used in various industries and has become an indispensable technical support and service platform for enterprises. In November 2012, Yi Guan, the chairman and CEO of Analysis International, first proposed the concept of "Internet+", and then Internet thinking soon became a popular buzzword in 2014. At the third meeting of the 12th National People's Congress, Li Keqiang, the Premier of the State Council, advanced the "Internet+" action plan, and the "Internet+" has been formally written into the Report on the Work of the Government. After the emergence of the Internet technology, the human beings stepped into a new period. It has changed the external environment, and promoted fundamental changes of enterprise organiza-DOI: 10.4236/jss.2018.63021 290 Open Journal of Social Sciences tion structure, business model as well as management mode. Peter Drucker, known as "the father of modern management", once said that the competition between businesses today is not competition between the products, but between the business models. Michael porter, a professor of competitive strategy at Harvard Business School, says that there is no business that can't make money, but a model that doesn't make money. Therefore, Business model is crucial for industrial development and enterprise competition. For example, in March 2015, The state council promulgated some opinions on deepening the systems and mechanisms to speed up the implementation of innovation-driven development strategy, which explicitly put forward to advance the overall innovation of science and technology, management, brand, organization, and business model.
As an emerging industry, the development of cultural industry is still in its infancy. What's more, the emergence of new technologies, such as the Internet, the Internet of things, cloud computing and so on, has overthrown the business model of traditional cultural industry and has induced the cultural content production, culture dissemination channels, and cultural consumption changing dramatically. In addition, the Internet, across time and space, has broken the geographical limits and accelerated the integration development of different industries. It also does favor to integrate the different formats of cultural industries and to drive the reform of internal management of cultural industries. Lawrence
Lessig considered that: "the combination of digital technology and Internet can produce a very active and more competitive market culture construction development; the market can absorb more creators, who show a variety of creativity." [1] . Therefore, under the background of "Internet+", if platform cultural enterprises would like to maintain sustainable business competitiveness and profitability in the complex market environment, it is inevitable and exigent to research on the business model.
Literature Review
In fact, the whole cultural industry of China is in a dilemma, and the theoretical research has lagged far behind the practice development. In recent years, the study of cultural industry business model has gradually increased in the academic circles, and the objects of the research also expand-from basic theory such as the concept and elements to innovation dynamical mechanism, the types of business model and innovation path selection. In addition, with the emer- In addition, the research on the innovation path is mainly based on the value creation and elements, which is lack of dynamics and systematicness. Moreover, the introduction of "Internet+" action plan in 2015 promoted the development of internet cultural enterprises and many internet cultural companies appeared in China. However, the research on the business model of cultural industry on the "Internet+" background is relatively weak, so the relevant academic research often lags behind practice. In general, the research on the business model of cultural industry under the "Internet+" background is not mature, and it is necessary to enhance the depth and breadth of the research.
The Logic of Value Creation
The business model of cultural industry is based on the comprehensive consideration of the internal and external environment of the cultural enterprises. In order to meet the customer value as the center and to correctly handle the competition and cooperation between stakeholders, it is important to realize the transfer and obtain of economic and cultural value through a series of process.
The business model of cultural industry mainly includes ten elements as follow- 
Innovative Dynamic Analysis of Cultural Industry Business Model
At present, China's cultural industry is developing rapidly, for example in 2010, the added value of cultural industry was 1105. 
Basic Explanation of the Innovation Dynamic Mechanism of Cultural Industry Business Model
In the information age, macro and micro environment is changing rapidly, the business model of cultural enterprises is facing creative destruction after a rela- model was a microcosm of corporate competitive strategy [6] . It is the basic detail of an enterprise's activity system that aims at the value proposition of its various stakeholders while creating and providing value for customers [7] . In addition, A Chinese scholar, Luo Min (2009) considered that the business model was a strategic intention and an achievable structure system [8] . In other words, it was a collection of institutional arrangements for an organization to obtain excess profits through integrating the organization itself, customer, supply chain 
Innovative Dynamic Analysis of the Cultural Industry Business Model Based on Michael Porter's Five Forces Model
In 
2) Bargaining Power of Customers
The ultimate flow of cultural products or services is to enter the market and reach consumers. Bargaining Power of Customers is mainly based on consumer behavior to influence the profitability of cultural enterprises including consumer demand for cultural product quality factors and consumer demand and so on.
Meanwhile the change of consumer demand also affects the production of cultural enterprises and the innovation of business model. For example Deloitte consulting company (2002) found that in order to meet the changing consumer behavior, the enterprise must adjust the business model accordingly rather than the changes in the technical regulations and policies proposed by many scholars when studying the business model innovation process of 15 enterprises [9] . Today's market is a customer-oriented buyer's market, the acquisition of customer flow is the basis of the development of cultural enterprises, and the clear consumer demand is the driving force of cultural enterprises to conduct business model innovation behavior. This also suggests that the emergence of new consumer demand will inevitably lead to the emergence of new products. These new products tend to be more creative and to satisfy consumers' personalized needs than traditional cultural products. In order to attract consumers' attention, traditional culture enterprises will innovate in business model and change the original value creation structure to enhance the competitive advantage of enter- if the number of raw material suppliers of cultural products is less than the number of enterprises purchased, the concentration of cultural products suppliers will be higher than the concentration of purchasing enterprises. At this moment, cultural products suppliers have strong bargaining power to form a monopoly on the raw materials of a certain cultural products, which has a huge impact on the profitability of cultural enterprises. So cultural enterprises in order to change the monopoly suppliers will take measures to reduce the production cost or make business model innovation as soon as possible and use the model of the whole industry chain of cultural products to reduce dependence on suppliers of raw materials.
Conclusions and Prospects
The cultural industry business model is a series of activities that cultural enterprises can create value in the competitive market environment, which is the re- 
